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BRAND NARRATIVE
IDENTITY GOALS
We are establishing a visual identity that is directed towards the idea of topography and mapping. The 
design speaks on space and location, which is the main concept behind the project that connects us, the 
designers with a core location that we are passionate about.

KEY VALUES/ATTRIBUTES
space and location
History
landforms

BRAND PERSONALITY
Energetic
Lively
Timeless
Trustworthy
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LOGO DIRECTION
The logo was created using organic shapes and outlines of the wordmark. With each individual letter, it 
was blended with the organic forms to create a stepped pattern that resembles topographic elements 
on a map. The letter forms are like puzzle pieces that fit together which resemble the idea of community 
and interconnectivity. The lines represent a topographic map in its layered and natural form. This offers a 
sense of familiarity with the spaces that were curated by the designers.

Lining up each letterform to the same baseline and mean prevents the design from looking too 
complicated, especially since the usage of the line treatment surrounding the letter differ from each other. 

Using a bright yet warm color, the red stands out against a variation of backgrounds. The gradient in the 
lines reinforce the perception of elevation and depth.
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LOGO - COLOR



LOGO - NEGATIVE 
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COLOR PALETTE
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#EF4366 
RED

#025161
BLUE

#000000
BLACK

#FFFFFF
WHITE
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TYPOGRAPHY
H1H1
VTC DU BOIS SANS BOLDVTC DU BOIS SANS BOLD

All caps, 0.3 stroke, tracking 75All  caps, 0.3 stroke, tracking 75

H2H2
VTC DU BOIS SANS REGULARVTC DU BOIS SANS REGULAR

All  caps, 0.3 stroke, tracking 75All  caps, 0.3 stroke, tracking 75

B1B1
Avenir medium

CaptionCaption
AVENIR MEDIUM CAPS



SECONDARY ELEMENTS (TEXTURE)
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Textures that can be used as background elements in design/display features in the gallery



LOGO USAGE (X)
- Don’t use a fill background. This allows the logo to live in multiple spaces.
- Don’t distort or warp the logo
- Don’t change the logo typeface
- Don’t rearrange the letters
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LOGO APPLICATIONS
- Acrylic mirror (floor length?)
- keepsake for guest speakers (pins?)
- plaques?
- Floor vinyl (placed arouned campus?)
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LOGO VARIATIONS
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#F9E310 & #231F20



#F70B7C & #FFFFFF



#F70B7C & Gradient (#F70B7C & #F9E310)



#FF1750 & #FFB6CC



#0019FF & #BCFFF0



Gradient (#F9E310 #BCFF0) & #0019FF







THANK YOU


