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Yoseth Chaves is a Graphic Designer born in the 

tropics of Costa Rica, and based in New Jersey. Her 

multifaceted experience includes Visual Identity, 

Branding, Illustration, UX/UI & content development 

for social media. Yoseth seeks growth in every 

project. Led by her faith, she strives to empower 

people through human-centered approaches that 

lead to innovative & responsible design solutions, by 

integrating a message of hope in her creative process 

& throughout her work.
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WAY UP ABOVE

Inspired by the title and the lyrics themselves, the 

design of this album pushes the conventional ideas 

of what a rap album should look like. Incorporating 

soft yet, thought provoking visuals bring a flare of 

elegance to the rap genre. The heavenly Father’s hand 

pouring into the reaching hand represents the story 

told by the artist himself. 
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MORE THAN MEETS THE EYE

Elements of scripture and science based research 

developed the foundation for the design of More Than 

Meets The Eye. Intricately woven together from the 

combination of a script and contemporary typeface, 

to the layers of imagery and scripture the editorial 

is designed according to a tri-colored system that 

transfers from one section to next.   
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MILLER STREET PATHWAYS 
TO HOUSING CENTER

 Working with the City of Newark’s Office of 

Homelessness my team and I designed a system that 

included wayfinding, a mural, and a Give-A-Way gift 

for The Miller Street Pathways to Housing Center; a 

former elementary school transitioned into temporary 

housing for local people and families in need of 

shelter. This work touches on hope, empowerment, 

self esteem, onnection and sense of Community, all 

through beauty and meaning. YO
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Designed in collaboration with Adriana Salazar, 
Arshy Hernandez, Brenda Villanueva, Emily 
Shernius, Eriq Royal, Kofi Assoku, Laura Gomez, 
Mathew Totillo, Melanie Woj, & Nigeria Brown.

MURAL

Chantal Fischzang
As part of the Design Consortium, a ... (use language posted on our website to describe DC & VM projects):
https://acmgd.info/gd5/dcvm-language/

And make sure to describe the partnership and mention the leadership of Rebecca. Doesn't matter if this description is longer than the others. It's important to talk about collaboration in a way that mentions all components and entities.



YO
SE

TH
 C

H
AV

ES
  .

  P
O

RT
FO

LI
O

  .
  M

IL
LE

R 
ST

RE
ET

 P
AT

H
W

AY
S

3  



YO
SE

TH
 C

H
AV

ES
  .

  P
O

RT
FO

LI
O

  .
  M

IL
LE

R 
ST

RE
ET

 P
AT

H
W

AY
S

3  

Chantal Fischzang
be consistent about margins and bleeds

Chantal Fischzang
same comment about margins and bleeds
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SOCK DRIVE POSTER



BRIGHT EYES MAGAZINE

Keeping with the mission of the magazine I created 

and developed their brand identity. I designed a 

logo that represented the meeting of two worlds. 

Expanding on the elements within the logo, according 

to the language of the magazine, I extracted the 

symbolism of a seed. The design is meant to uplift 

while relating to the young adult experience.
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Chantal Fischzang
this mockup obscured the design of the website — use additional images or re-think the presentation approach.

Chantal Fischzang
More like "Light Post".



LIGHTPOST

The core elements that provide a modern yet amicable 

platform to exist within  the website LIGHT POST, 

come about through the use of neutral tones while 

sustaining each profiles individuality through unique 

gradients. A geometric yet, friendly typeface with 

open curves supports the heartfelt testimonies shared 

on LIGHT POST.
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THE LOST SON

This project takes a well known narrative and uses 

design in order for it to be seen through fresh eyes. 

I designed a 2 poster series constructed by mixed 

media imagery and illustrative type to bring to life the 

message behind the story. As well as a deck of cards 

with illustrated visual imagery from the narrative.  
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Chantal Fischzang
this layout could use some work — placement of person in the forefront is not ideal in  relation of the divine presence image — could be misconstructed.
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Chantal Fischzang
This is beautiful and both of these pages don't seem to tell the a connected story (visually). — perhaps posters could use some of this visual language.



SALT & LIGHT CURRICULUM

Following the intention behind the name, this 

curriculum was designed to be bold and aspiring. 

Combining structure with playfulness, the design 

combines unique elements to create a high-spirited 

composition.
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ZAREPHATH YOUNG ADULTS
BRAND AND CONTENT DEVELOPER

The contemporary design was inspired by the diversity 

in the young adult community at Zarephath Christian 

Church. The color palette resembles the different ages 

of the young adult people, while the typeface brings a 

relaxed, bold, and familiar appearance to the brand.  
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CONTACT

YOSETHCHAVES-DESIGN.squarespace.com

YOSETHCHAVES.DESIGN@GMAIL.COM
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Chantal Fischzang
box


