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DESIGNERSTATEMENT

Hello, I'm Trenton Kana Loa Ali'i Soto. | am a Graphic Designer pursuing my BFA
degree at Rutgers University-Newark, following an Associates of Applied Science
(A.A.S.) in Advertising & Graphic Design, from Mercer County Community College.

| am an Honors Living-Learning Community scholar, and a member of the Price
Humanities Pathway within the HLLC. Through these programs, | approach leadership
opportunities to enhance systems that support the proper representation of minorities.

The meaning of my middle names, “God of the Sea,” in Hawaiian, symbolizes how |
shape my identity and design philosophy. By embracing the essence of the ocean, |
aspire to create designs that cater to a diverse array of individuals, just as the sea
nurtures its myriad of life forms, ultimately aiming to be a catalyst for positive change.

My design work focuses on activism and engagement with social justice causes.

My aesthetic involves geometric minimalism, introducing simple shapes, lines, and
space, to address complex information in a clear and comprehensible manner, while
highlighting my subjects as paramount. Through the design of communication, my
intention is to bring attention to the current issues faced by minorities, and provide a
safe space for amplifying the voices of marginalized groups.
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SCARLE TMAGAZINE

Scarlet Magazine, a student-led publication based at Rutgers University-Newark,
successfully marked its return after a three-year hiatus, with credit attributed to the
collaborative efforts of the Graphic Design and Journalism programs. The overarching
theme centered on examining social justice through the lens of the arts.

Taking on the role of Co-Creative Director, my partner and | led the revitalization
efforts in the design aspect. This involved assembling a dynamic design team,
providing mentorship to fellow students, meeting stringent deadlines, and
overseeing the comprehensive management of the pages featured in the publication.
Our dedication and collaborative approach were vital in reaffirming the magazine's
presence on campus.
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DICUSSIONS WITH SENIORS

Discussions with Seniors is a two-phase project that explores the potentials of
storytelling by interpreting a narrative through two different mediums and identities.
| chose an application focused on community and local outreach, and a self cover
pamphlet for physician outreach.

This project discusses the imperative task of promoting mental health discussions
within the senior citizen demographic, from both healthcare professionals and

loved ones. Strategies include reducing stigma through education and awareness,
enhancing seniors’ interpersonal communication abilities, and establishing safe, non-
judgmental settings for dialogues, such as support groups or community programs.

The role of loved ones and doctors in initiating these discussions and providing
necessary resources is crucial. By facilitating open and empathetic dialogues, we can
empower seniors to address and manage their mental health challenges, ultimately
improving their overall well-being and quality of life.
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WHAT ABOUT MY RIGHTS?

What About My Rights is an innovative curriculum designed to shed light on the
underrepresentation of women, a longstanding issue, particularly within the realm of
design. Furthermore, extending beyond design, issues related to gender wage gaps
and reproductive justice are addressed.

This educational program is committed to celebrating the intrinsic value of women
in the field and meticulously exploring the multifaceted contributions they have
made to the landscape of graphic design. By fostering awareness, appreciation, and
recognition, this curriculum aims to empower women in design, promote inclusivity,
and pave the way for a more equitable and diverse creative industry.
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-PIDEMIC OF HATE

Epidemic of Hate is an editorial meant to highlight the rise of Asian hate crimes
following COVID-19. The derogatory term “China Virus” has worsened discrimination,
affecting daily life and causing fear. The pandemic has fueled a surge in hate crimes,
notably a 339 percent increase in Anti-Asian incidents.

Amplifying Asian voices is crucial for social justice, as stated by John C. Yang,
president of the Asian Americans Advancing Justice. Injustice anywhere threatens
justice everywhere. This editorial aims to spotlight these issues and promote
empathy and education.
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AR TIVISMIDENTITY

Artivism is a dynamic campaign with the primary objective of amplifying the voices
of underrepresented minorities within the creative sphere. This initiative seeks to not
only address the existing disparities but also actively engage in promoting inclusivity
and diversity across various artistic disciplines.

By fostering a platform that empowers and celebrates the unique perspectives of
marginalized communities, Artivism strives to create a transformative impact that
transcends traditional boundaries, ultimately contributing to a more equitable and
vibrant landscape in the creative field.
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AR TIVISMWEBSITE

The Artivism website serves as a dynamic platform that breathes life into the identity
previously outlined. Through its immersive design and engaging content, this digital
space amplifies and facilitates the essence of the identified cause. Going beyond a
mere representation, the website becomes a virtual hub where the core principles and
values of Artivism are vividly manifested.

The website aims to create an impactful and memorable online experience that
resonates with its audience, further propelling the mission of promoting social change
through artistic expression.
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DESIGN CULTURE NOW

This poster serves to spotlight pivotal zoom meetings featuring accomplished
designers. Its primary objective is to provide younger designers with a unique

and valuable opportunity to gain insights and perspectives from industry leaders.

This poster also fosters a collaborative and enriching environment for the design
community, by learning from some of the best in the field.
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KINETICTYPE

This project centered on the exploration of typography as a dynamic and expressive
medium for conveying information verbally communicated. It delved into the nuanced
art of utilizing typefaces, fonts, and text design to enhance the communication of
spoken content.
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GeES TALTPRINCIPLES

This project involved a comprehensive exploration of the gestalt principles, with a
particular focus on understanding and applying one of the six principles. My designated
area of emphasis was the concept of symmetry within the gestalt framework.
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CONTACTINFORMATION

Website: trentonsoto.design

Email: connect@trentonsoto.design
Phone: 609.610.9333

Full portfolio of work on my website. Aloha!
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