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I am a Mexican-American graphic designer based in New Jersey. My work includes a variety of design 
projects such as Branding, Editorial, UI, among others. In my body of work I am strategic and detail-
oriented. I’m convinced that the growth of each individual/designer is an endless process of improvement. 
That’s why I invite all feedback. I also believe that equitable access to information and resources has the 
power to create a more inclusive world. In my eyes, with this tool through my work I hope to create and 
facilitate such access . 
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01/ mental match

The goal of this conference is to further the discussion surrounding mental health in 
connection to athletes. Conversations would be had with world class athletes willing to discuss 
their experiences and journeys in reference to the topic. Sport psychologist would also be 
there to discuss from a more professional perspective. The conference would be open to any 
athlete/person who wants to better understand the impact that mental health has on athletes 
and the sports world overall.
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02/ benchwarmers

The message of sports for decades has been that, sports is one of the activities where 
everyone can unite and be equal, irrespective of their race, gender, or social status with the 
goal to compete and have fun. This statement depicts a blurred truth most evidently seen in 
the fabric of US youth soccer. While we can acknowledge that as a sport, US soccer has had 
remarkable growth, we must also reflect on the notion that US youth soccer for decades has 
been anything but equal to its participants. US youth soccer has only been accessible to groups 
under certain conditions or for those who possess certain privileges which will be explored in 
this editorial. With these conversations the hope is to create change towards accessibility in 
the sport.
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03/ eL ultimo tour del mundo

The goal of this project was to create a set of promotional items for a new single 
or tour for an artist of our choosing. Puerto Rican musician Bad Bunny has risen 
to stardom quickly, making him the face of reggaeton. He’s rocked the Latino and 
American music industries, shattering world records. He announced his world tour, 
“El Ultimo Tour Del Mundo,” early 2022. In tune with the highly anticipated tour, I 
decided to go back and create promotional pieces to advertise this awaited tour 
after covid. 
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04/ US SOCCER JERSEYS ARCHIVE

The collection for this interactive experience was based on US national team soccer 
jerseys. The collection had each of the US jerseys throughout history and their 
evolution. Along with the jerseys, some details and history attached to them were 
showcased. This collection was made to reach out to soccer fans, US soccer fans, 
along with individuals interested in the fashion of jerseys. The goal was to create a 
website collection to live as an archive that people can refer to and learn about the 
different jerseys and appreciate the creativity and history gone into each.
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05/ mexican peso

Although as a society we may be moving towards a digital currency, it’s still worth 
considering physical currency and it’s need to advance with the times in order 
to maintain aesthetic relevancy. Currency highlightings messages that help tell 
unique stories of cultures or environments. With the redesigning of Mexico’s 20, 
100, and 500, peso banknotes, for example this movement from the traditional 
stern founding fathers or stately monuments are left behind. Instead, the cultural 
intracacies of Mexico’s history is captured through environmental aspects that live 
within creatures, food, and places and their connections to one another.
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06/ Inos Commercial Tires

Ino’s Commercial Tires LLC (est. 2013) is a family owned and operated commercial 
tire repair and sales business. For Ino it’s simple, the business is all about him and 
tires, nothing more, nothing less. He wanted the redesign to capture his simple 
straighforward nature. In this branding and design, the essence of Ino was captured 
in thinking of practical representations and applications for the logo.
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07/ Mental Match Interactive Site

The goal was to a website that would live in combination with the conference and 
its identity system. In approaching the design of the website the dynamic visual 
language of sports was considered as well as that of virtual gaming as the site 
is interactive on the web. The same visual aspects were carried from the main 
conference branding and merchandise so as to tie all coponents together.
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08/ De LOS DOS LADOS

The goal of my exhibition was to study the Chicano/Mexican American experience 
through various mediiums and media to show the progression of the Mexican-
American narrative throughout time. I chose the items in my  exhibit in a way that 
showed the progress of Chicanos and narrative empowerment. The motivation and 
thought behind this exhibit was personal connection. As a Mexican-American/Chicana 
I wanted to highlight this progress in the US even with factors constantly trying to 
keep us back.
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09/ Newark Futures

The task was to ideate in creating a “toolkit” to help facilitate and document the 
community dialogues. Worked collaboratively to establish a visual identity that 
represents the values and mission of the larger project, and that will speak to and 
engage Newarkers. The visual identity created would establish a visual language that 
would tie all the toolkit components together with each other.
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10/ soy aunque no naci

The multi-media narrative is composed from a compilation of recounted stories 
alond with photos from my mom’s past and later reflected with my experiences 
from my visits to Mexico. The goal of this narrative is to explore these created 
connections/ties with parent’s native countries and how they inform and shape one’s 
identity through the recounting of stories through these places.
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