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DESIGNER STATEMENT

Iam a Mexican-American graphic designer based in New |ersey. My work includes a variety of design
projects such as Branding, Editorial, UL, among others. In my body of work Iam strategic and detail-

oriented. I'm convinced that the growth of each individual/designer is an endless process of improvement.

That's why Iinvite all feedback. I also believe that equitable access toinformation and resources has the
power to create a more inclusive world. In my eyes, with this tool through my work I hope to create and
facilitate such access.
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O1/ MENTAL MATCH

The goal of this conference is to further the discussion surrounding mental health in
connection to athletes. Conversations would be had with world class athletes willing to discuss
their experiences and journeys in reference to the topic. Sport psychologist would also be
there to discuss from a more professional perspective. The conference would be open to any
athlete/person who wants to better understand the impact that mental health has on athletes
and the sports world overall.
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02/ BENCHWRARMERS

The message of sports for decades has been that, sportsis one of the activities where
everyone can unite and be equal, irrespective of their race, gender, or sorial status with the
goal to compete and have fun. This statement depicts a blurred truth most evidently seen in
the fabric of US youth soccer. While we can acknowledge that as a sport, US soccer has had
remarkable growth, we must also reflect on the notion that US youth soccer for decades has
been anything but equal toits participants. US youth soccer has only been accessible to groups
under certain conditions or for those who possess certain privileges which will be explored in
this editorial. With these conversations the hope is to create change towards accessibility in
the sport.
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THE U.S’ INEQUALITY In YOUTH SOCCER ACCESS
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O3/ EL ULTIMO TOUR DEL MUNDO

The goal of this project was to create a set of promotional items for a new single
or tour for an artist of our choosing. Puerto Rican musician Bad Bunny has risen

to stardom guickly, making him the face of reggaeton. He's rocked the Latino and
American music industries, shattering world records. He announced his world tour,
"El Ultimo Tour Del Mundo,” early 2o22. In tune with the highly anticipated tour, I
decided to go back and create promotional pieces to advertise this awaited tour
after covid.
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04/ US SOCCER JERSEVYS ARCHIVE

The collection for this interactive experience was based on US national team soccer
jerseys. The collection had each of the US jerseys throughout history and their
evolution. Along with the jerseys, some details and history attached to them were
showrased. This collection was made to reach out to soccer fans, US soccer fans,
along with individuals interested in the fashion of jerseys. The goal was to create a
wehbsite collection to live as an archive that people can refer to and learn about the
different jerseys and appreciate the creativity and history gone into each.
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05/ MEXICAN PESO

Although as a society we may be moving towards a digital currency, it's still worth
considering physical currency and it's need to advance with the times in order

to maintain aesthetic relevancy. Currency highlightings messages that help tell
unique stories of cultures or environments. With the redesigning of Mexico's 2o,
100, and soo, peso banknotes, for example this movement from the traditional
stern founding fathers or stately monuments are l[eft behind. Instead, the cultural
intracacies of Mexico's history is captured through environmental aspects that live
within creatures, food, and places and their connections to one another.
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06/ INOS COMMERCIAL TIRES

Ino's Commercial Tires LLC [est. 2013]is a family owned and operated commercial
tire repair and sales business. For Inoit's simple, the businessis all about him and
tires, nothing more, nothing less. He wanted the redesign to capture his simple
straighforward nature. In this branding and design, the essence of Ino was captured
in thinking of practical representations and applications for the logo.
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24/7 ROADSIDE SERVICE
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07/ MENTRAL MATCH INTERACTIVE SITE

The goal was to a website that would live in combination with the conference and
its identity system. In approaching the design of the website the dynamic visual
language of sports was considered as well as that of virtual gaming as the site
is interactive on the web. The same visual aspects were carried from the main
conference branding and merchandise so as to tie all coponents together.
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CONFERENCE DESCRIPTION

o@

The idea of this conference is to further the
discussion and bring more awareness to the
area of mental health in connection to
athletes and the sports world. The goal of the
conference is to have conversations with
world class athletes who are ready and
willing to discuss their experiences and
Journeys in reference to the topic. In addition
to this sport psychologist will be there to
discuss from a more professional perspective
the area of mental health in regards to sports
and athletes. As part of the conference there
would be a segment that is open to questions
from the audience. This conference would be
open to any athlete or person who wants to
participate so they can better understand the
impact that mental health has on athletes
and its effect in the sports world overall.
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LOCATION #1

3
LOS ANGELES CONVENTION CENTER
LOS ANGELES, CA

JULY 23,2022
JAVITZ CENTER
NEW YORK, NY

CONFERENCE DESCRIPTION

JULY 16, 2022
LES CONVENTION CENTER
ELES, CA
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SPEAKER BIO - MICHAEL PHELPS

> Went to Sydney in 2000 at
age 15 (the youngest man on
team USA for an Olympic
Games in 68 years). Phelps
has 28 medals in total: his 23
gold medals are more than
double the count of his
nearest rivals. In May 2016 he
started the Michael Phelps
Foundation to grow the
sport of swimming and
promote healthy lifestyles.

——

MATCHDAY JERSEY
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JOIN OUR TEAM!

Stay up-to-date with the upcoming event, merchandise, and email updates!

ITAL MATCH () MENTAL MATCH () MENTAL MATCH () MENTAL MA
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08/ DE LOS DOS LADOS

The goal of my exhibition was to study the Chicano/Mexican American experience
through various mediiums and media to show the progression of the Mexican-
American narrative throughout time. I chose the items in my exhibit in a way that
showed the progress of Chicanos and narrative empowerment. The motivation and
thought behind this exhibit was personal connection. As a Mexican-American/Chicana
Iwanted to highlight this progressin the US even with factors constantly trying to
keep us back.
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AStudy of the Chicano Experience Through the Arts and the Progression of the
'Mexican-American Narrative with the Passing of Time
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Home Works Artists About

When we think about the first Latino population in the United States we.

cannot speak about them as immigrants but as a peoples that were
integrated into the United States as this country took from Mexico half of
its mational teritory. The United States gained whatis now the states of
Arizona, Colorado, California, New Mexico, Texas, Nevada, Utah, as well as
portions of Kansas, Oklahoma, and Wyoming. So these Mexicans that lived
inthese teritories never crossed the border, but rather the border crossed
them! One day they were in Mexico and then, when the United States
defeated Mexico in what became known as the Mexican American War
(1846-1848), they were told that now they were in the United States.

Sowhere did i Again, S0
sy deit o = =
The word " Chicano
to other Mexicans livingin the United States. The concept was that those
{ inthe . gi
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aninsult over the years. But the resentment still lingered.
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Home Works Artists

Inthe progression of this timeline through art
the growth and progression of the Chicano.
experience will be revealed. It's important to
lean Chicano history in order to better
understand the oppressive history Chicanos
faced and risen from. In addition it will be:
evident how this history throughout time was
used as strength by Chicanos to be one with
theiridentity and come into their power.

Children of Mexican cotton lahorers.
CasaGrande, Arizona, 1937, 4in x 5in, Photograph

This phioto shows the conditions inwhich the
children of Mexican cotton field taborers lived
in at Casa Grande, Arizona. Both children can be
seen shoeless and with tor, dirty clothing:
What appears to be their home bound with
metal sheets behind them shows the poor
conditions they lived in while their parents
labored in the fields.

About
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Home

Works

Artists

About

Sergio Teran homn 1974, graduated with a BFA from Art Center College of
Design and an MA in Stucio Art from New York University. He lives and
worksin Los Angeles where he is also an Associate Professor of Art at
Cerritos College. Sergio Teran's studio process filters divergent
memories, real and imagined places and current events with cultural

symbologies from everyday life and reassembles them into richly
painted narrative tableaus. For the past 28 years, his paintings have
investigated the particularities of a specific cultural identity, originating
fromintensely personal reflections that are elaborated through a
struggle with process and material to elevate representations of a
Mexican American experience.

Home Works Artists About

The goal of this exhibition was to study the Chicano experience through
various mediums and media to show the progression of the Mexican-

American narrative throughout time. With this goal in mind, the items
exhibited were curated in such amanner that showed the progression of the
Mexican-American/Chicano narative from one that portrayed them ina
fearful and helpless ight to one of pride and empowerment. The motivation
and thought behind this exhibit was personal connection. As a Mexican-
American/Chicanal fett closely tied to the exhibit and wanted to highlight
the progress Mexican-Americans have had in the United States even with
factors constantly tying to keep us back My aim was to show us moving
away from the victim portrayal and mindset to one of gaining success, heing.
proud of our roots, and using it as power.
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09/ NEWARK FUTURES

The task was toideate in creating a “toolkit” to help facilitate and document the
community dialogues. Worked collaboratively to establish a visual identity that
represents the values and mission of the larger project, and that will speak to and
engage Newarkers. The visual identity created would establish a visual language that
would tie all the toolkit components together with each other.
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NEWARK
FUTURES
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1 wish

be handled differently in
my community.

Why?
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10/ SOY AUNQUE NO NRACI

The multi-media narrative is composed from a compilation of recounted stories
alond with photos from my mom's past and later reflected with my experiences
from my visits to Mexico. The goal of this narrative is to explore these created
connections/ties with parent's native countries and how they inform and shape one's
identity through the recounting of stories through these places.
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SINiLNOD

PART THREE |
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RETELLING

EXPERIENCE

REFLECTION
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