o/ 2amily quast
poortfolio Q

FALL 2020



iIndax

Project Page Number
Drowning 3
Climate Call To Action 10
Barlow: Type Specimen 13
Johnsonburg Branding 14
BONFIRE Branding 23
Book Covers 29
Ovaries 33
Doggie Bags 38

emily quast | portfolio | index | 2



dasignar statamant

| have always found that expressing myself through
visual representation has come naturally. As a visual
communicator | strive to design in ways o effectively
search for answers to unsolved problems, make
dreams reality and speak up or question norms. My
brand not only represents this in style but is a way
for myself to voice my willingness to adapt and do

so with the intent fo turn any situation into a positive.
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drowning

Drowning is an editorial designed to show both the
history of plastic pollution as well as the damaging
effects that plastic pollution is causing globally.
Bright, toxic colors paired with tight, cramped
leading are meant to make the reader claustrophobic.
Overlays of plastic wrap are seen throughout the
editorial itself, reminding the viewer of the huge
ecological impact plastic and improper disposal has

on the world.

emily quast | portfolio | downing | 5



emily quast | portfolio | downing | 6



emily quast | portfolio | downing | 7



emily quast | portfolio | downing | 8



ISSUES

Through the history of plastics we can follow the
path of produc
the past whict

ut nat all, of our plastic pollution,
use plastics. These are the ifems
nd then simply throw away items

like: bottles,

‘ styrofoam cu

come in eanoct with averyday, they
disposable thus, not allcre able 1o
be recycled.

When®ihgle-use plastic cannot be r

e what cred
by our mass dumping and pollution: the marine life
and fragile ond temperamental ecosystems of thase
bodies of woter.

14 BILLION LBS OF

TRASH IS THROWN

INTO THE OGEAN
ACH YEAR...

[ -

emily quast | portfolio | downing | 9



o
=
.=
S~
~
3
N
o

emily quast | portfolio | climate: call to action | 10



climata: call to action

Climate: Call to Action acts as a companion piece to
Drowning. This motion based, kinetic typography
brings together the voices of leaders and activists
fighting for the health of our planet and, in furn, the
longevity of the human race. Fast paced and
cramped type paired with hand selected video
comes together to emphasis the importance and

need for change.
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The human race
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Are you ready to make a change?
BE A CLIMATE WARRIOR.
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barlow: typa spaciman

Barlow: Type Specimen is a single page webpage
designed to showcase the open source font Barlow
by designer Jeremy Tribby. This webpage was
completely coded using both html as well as css.
The color inspiration was taken after the Californian
landscape to pay homage to the designer and

original inspiration of the Californian signage system.
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November 7, 2017,

The EFF is a non-profit organization which defends civi liberties in the divital world
such as: defending free speech, fighting illegal surveillance, advocating for users &

the public to use.
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ohnsonburg

Camp & Retreat Center
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johnsonburg branding

Johnsonburg Branding is the rebranding done for
Johnsonburg Camp & Retreat Center in 2017. At the
time, | was their in-house designer and this was
my major task for the year. Along with the logo, |
etter head, business cards, envelopes as well as
merchendise was created that would reach both
their summer camp audience as well as their fall

retreat seson as well.
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Johnsonburg

Camp & Retreat Center

retreats | summer camp | ropes challenge course | meetings | teambuilding | outdoor education

emily quast | portfolio | johnsonburg branding | 20



emily quast | portfolio | johnsonburg branding | 21



emily quast | portfolio | johnsonburg branding | 22



BONFIRE

MMMMMMMMMMMMM

=

/X
/A

|

I\

‘ . 20
| SOUTH LAKE TAHOE, CA

VB

Z]
Tt
e

%

emily quast | portfolio | bonfire branding | 23



bonfira branding

Bonfire Branding is the complete branding of a fic-
tional musical festival created from the ground up.
Everything went intfo consideration and was docu-
mented from start to finish from intended audience,

logo creation, color pallete, posters & merchendise.

emily quast | portfolio | bonfire branding | 24



8 o O -

BONFIRE

MUSIC & CAMPING

=S

VAL

emily quast | portfolio | bonfire branding | 25



[
.
Py - oy Wiy
8
TolUeg sory Wdoe g&aep“a A "\
‘ |
‘ ",
! ey

Wdz

Wdocg l\'
s
Wy N
s oo, N
Wdogie =
St worpa,
W ‘\
i,
wvos o
o, o
snSma, N

&

5

honnreFeathLcol‘n
ke Tahoe. <A
"25.26 2050

) ) 26
emily quast | portfolio | bonfire branding |



emily quast | portfolio | bonfire branding | 27



emily quast | portfolio | bonfire branding | 28



WR

Anthem

Ayn Rand

"'"“_-




book covars

Originally just starting with a very rigid and ‘cook-
ie-cutter’ design for the book Anthem, these book
covers for Anthem and Brave New World, dystopian
novels that explore individuality, took on a new life. A
hand rendered and drawn approach to the cover
art that wraps around the entierty of the book brings
life and highlights key symbolic points of the book

and leave readers interested in what is to come.
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WORLD

Aldous Huxley
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ovarias

Ovaries, is a self documentative and exploratory
work that combines two mediums with two distinct
narratives that connect too a single story. A short film
called In Flux explores the relationship between the
body and nature and a book called Ovaries: A
Month of Personal Data Collection takes a look at
my own life living with Polycystic Ovary Syndrome

with the full intent on education and empowerment.

emily quast | portfolio | ovaries | 34



“I Don’t...

Whotdoes the sayng ® Pryscaly

sayg, | dontfes good rly Mo
meon?laxpbrdhontwty| | Togstou ofcmeting
soythephosenthewsiecto B futor aresponie
ot

et fora wa/Outside

whie vertkol thehoursofecch @ ot physkoly Skk.
oy Bom-1opm Flowthekeylo @ Cred

«.Feel Good™

emily quast | portfolio | ovaries | 35



i
i

|

emily quast | portfolio | ovaries | 36



emily quast | portfolio | ovaries | 37



emily quast | portfolio | doggie bags | 38




doggia bags

Doggie Bags are a package design created for a
fictional dog treat brand/product. Tesked with
coming up with the product of our choosing, and
from there creating the package design based upon
the product itself. This design was infended to be
approachable and fun in order to garner the

attention of the consumer.
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