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It is a form of visual communication used to convey a
message or information to an audience.

It is a visual representation of an idea relaying on the
creation, selection, and organization of visual elements.

It can persuade, inform, identify, motivate, enhance,
organize, brand, rouse, locate, engage, carry and/or

convey meaning (communication).

It can be so effective as to influence people’s behavior.



“[Graphic] Design is the method of
putting form and content together.
Design, just as art, has multiple
definitions; there is no single defini-
tion. Design can be art. Design can
be aesthetics. Design is so simple,
that’s why it is so complicated”

—Paul Rand










gd 1s the art

of visualizing
ideas through
words & 1mages




d 0 Through a creative process of

» problem finding

We »» distilling the message

»»» brainstorming

»»»» conducting research
g »»»»» understanding context

»»»»»p introducing an idea

‘) »» ) developing content
¢ »»»»»»»» delivering form



Because visual communication is created
for a specific audience, the message has to
be intentionally designed, transmitted and
well received & understood by those viewers.

It is a discipline that can be tested, quanti-
fied, and scientifically evaluated.

Visuals signify, represent and communicate
which is why it is important to study and
understand the classification of images and
how to design with type, to either cross or
respect cultural and/ or language barries.



communication
packaging
publishing
branding
interactive
curator
web
illustrator
photo retoucher
writer/editor
educator
typographer
social advocacy
user interface
information
advertising
game
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of image

and 1mage-
making




illustrations









060Q
wn l ﬂ
eoﬁ

oo |

% ] .n o2 SRV

> ® | L










collage







‘..-__--—.-._.‘_ =
—
¥

crmml
e Fewin
& Eaaker or

snture makes
o property attacked se

. wha atigalos, reourages
o LlfTenes of po r.
thom paper, potes or bile
il ah ariviad mle or trade
3 but meerely drawn to ke din-
o the lomafit of deawer, aeoorp-
wners, of all ovialdin],
satlafscibon, o and me-
i Lhing iy § st of mpoiber

wish oo marven wrvd arvsrsts

o e e ] Uiy

munapad Lradeserthomns,
“rada,

[ L] 1T il AN iag,
B pamten, (0 pdire of an oo
Ju 1.}, srcredieg
L, duties ey

svobding b valud: o4
-quhllﬁh-.r: f'}ﬂ:-l
il
advance, lierense i valee
advances, nedwy jedl belosy
-&uwhdhhaw.unﬂwhz
ture, shipaseni of foocds o el

adventurs, bill of, wiic iy
pemslir of slup whisk
the owoor's k.

N

-,

0 Nl

A DICTIONARY OF FAMILIAR ALLUSIONS.

1e lived near Boston,
er, She sung rhymes
1s rieet, who printed

1e home of Washing-

tity. An expression
e
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Palimpsest. A parchment having the
origit'lial writing erased and new writing sub-
tituted,

Pall Mall. A streetin London.

Palladium. Is something that affords
defence, protection and safety. A statue of
Pallas was the palladium of Troy.

Ranz des Va
mountaineers pla
tending dtheir cat

Railway Kin
an Englishman.

Rebellion, T
tween Charles I
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UNITED COLORS
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sculpture
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type



“Typography is the craft of
endowing human language
with a durable visual form.”

—Robert Bringhurst




typetace
refers to

the design of
all characters
unified by
common

visual elements



ABCDEFGHIJKLM
NOPQRSTUVXYZ
abcdefghijklm
nopqrstuvxyz
1254567389
PHN&F@*{[(<
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ﬂBCDEFGHIJKLHNUPDRSTUVHKTZ
0123456789 .
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8123456789 .,:;—+=!
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your role in this
class is to learn
the tools that
allow you to build
flawless connec-

tions between
type + image



